
© 2020 Neal Woodson all rights reserved

Although adding to your customer base will help your business grow, your current customers are the 

foundation and heart of it. So it is imperative that you keep them happy. Here are a few ways to ensure 

those customers return on a regular basis.

 Show customers they are valued. Too many business owners believe that customers choose other 

companies because of better prices. However, although pricing can be the reason, many times it’s 

because customers don’t feel valued. Make sure your customers know that you are grateful for their 

business. Some ideas include knowing them by name, celebrating their birthdays, sending thank you 

gifts/cards, and sending them notes to let them know favorite products are in stock. 

 Stay in touch with customer needs. Sometimes things in people’s lives change and create situations 

where they no longer need your product.  By keeping in touch with your customers and listening to them, 

you might be able to adjust what you offer in order to continue working with them.

 Know what’s important to your customers. You should know your clientele’s top priority and 

consistently work to provide the products and services that match. Remember, customers are people and 

their desires change frequently, so take time to stay on top of what’s most important to them.

 Acknowledge the value of legacy customers. Never forget that many of your customers have families. 

The service you provide now can influence the next generation to follow. In other words, treat the 

parents right so you can inherit the business of their children.

 Ensure positive impressions. Even when there’s a good reason for a mess, customers remember it and 

that memory can taint future experiences. Whether it’s a parking lot, sign, employee, or website, visuals 

are typically the first thing customers encounter. Appearance is important. Everything customers see 

should be neat, clean, and send the right message about your brand.

 Treat people with care. Everything you do with customers should send a message that you genuinely 

want to help them. Empathy, concern, consideration, politeness, cooperation, effort, and honesty are all 

things customers use to judge the trustworthiness of your business, and trust is the foundation of repeat 

business.

 Acknowledge and resolve problems quickly and effectively. As hard as you try to avoid it, inevitably, you 

will encounter dissatisfaction. Whether it’s getting a repair, returning or exchanging an item, or making 

changes to a service, customers expect to be treated fairly. Be careful about being too strict with policies, 

even the police have a cushion on speeding tickets. And finally, if you cannot resolve things immediately, 

ensure the customer knows what the next steps are and when they can expect follow up. Never leave 

them in the dark.


